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npeacrasaaer HOBYIO

onTumasibHoe

SUPERKITS:
noaBecku

NUHEWNKY

peweHue And

NTN Europe, Beaywun npoussBoguTesi aBTOMOOWIIbHbIX 3anyacTed M 3KcnepT B ob6nacTtu noaBecku, C
ropaocTbio 06bsABMNsET o 3anycke cBoen HoBow nuHenkn SUPERKITS SNR. Co3pgaHHble Ha OCHOBE NPU3HAHHOTO
onbiTa npousBoguTens obopyanosaHusa, SUPERKITS aBnsatoTcAa ngeanbHbIM pelieHnemM ans npodeccnuoHanos B
obnactn peMoHTa aBTOMOGUNen. MNMonHble U roToBble K MCNONb30BaHUIO, KOMMIIEKTbI rapaHTUPYHOT ObICTPYIO
YCTaHOBKY M o6GecneyuBaloT ONTUManbHYH MNPOM3BOAMTENILHOCTL aBTOMOOWMNS, B 4acTHOCTU Gnarogaps
naeanbHOM CUHEPIrUU U HeNpeB3OMAEHHON COrnacoBaHHOCTU AeTanewn.

CTpaTernyeckoe napTHEPCTBO B OCHOBE
pa3paboTku SUPERKITS

YTtoObI 3aKpenuTb ycnex cBoe NUHENKN
amopTm3aTopos, 3anyLieHHor B 2023 rogy, NTN Europe
cAenana BaxHbI cTpaTernyeckui war, npuobpetsa 35%
akuuii komnanum LTM. OdmumansHo obbsiBneHHas 20
mas 2025 roga, aTa MHBECTMLMS cTana BONOLWEHNEM
MHOrorfieTHero cotpygHudectsa n nossonuna NTN
Europe 3aHAaTb  KNOYEBYKD MNO3MUMIO  Ha  PblHKE
aMopTM3aTOPOB ANS BTOPUYHOIO PbIHKA.

OTO NapTHEepPCTBO OCHOBAHO Ha YHWKanbHOW CUHEPTUW:
TeXHUYeCKoM Hoy-xay LTM B obnacTtn amopTnsaTopos,
C OHOW CTOPOHbI, N MupoBom nuaepcTee NTN Europe
B obnactn nogsecku, ¢ Apyron. meHHo Gnaropapsi
3TOMy  ygayHOMy  OOBbEAMHEHWID  KOMMETEHLMN,
rapaHTUpyloLLEeMy BbICOKOE Ka4yeCTBO  MPOAyKLUWM,
MOJTHOCTbLIO COOTBETCTBYIOLLEE TpeboBaHMAM
npoussoguTenen, bbina paspaboTaHa HoOBasi NUHENkKa
SUPERKITS SNR.

MpeasioxeHune, paspaboTaHHoe Ans
obecneyeHna NPOU3BOAMTENIbHOCTM U

HaOEeKHOCTU

Kaxgbin SUPERKIT coctout w©n3 amopTtusaTopa w

KOMMIIeKTa NnoBECKM, OBYX KOMTOHEHTOB,
HeobXxoaMMbIX  Ons ©e3onacHoCTUM  aBTOMOOWNSA.
Mockonbky amopTumsaTop pocTturaet MoJIHOWM

9(PPEKTUBHOCTN TONMBKO C MOAXOOALMM KOMMIIEKTOM
onop W/vnn NOALUMMHUKOB, 3TO KOMMIEKCHOE peLleHne
obecneynBaeT MOBbILLEHHYIO [OONroBeYHOCTb,
ONTUMU3NPOBAHHbIN KomdopT BOXOEHNA 7

3Ha4YnUTEeNibHOE CHWXeHune Lywma, Bm6pau,|/||/| N U3HOCa
LLUNH.

Bnarogaps nonHoMy KOHTPOMIO Haz NPOM3BOACTBEHHOW
LIeNoYKoN, OT MPOEKTUPOBaHUA AeTanu [0 KOHTPOns
kayectBa, NTN Europe wmoxeT rapaHTupoBaTb
ONTMMarnbHY MPON3BOAUTENBHOCTb U HAAEXHOCTb B
COOTBETCTBUM CO  CTaHZapTamy  aBTOMOOMIIbHbIX
npovssoauTenen. Oetann TecTmpyoTcs n
npoBepsaloTCA  akcnepTamu, 4Tobbl obecrneynTb UX
[OMroBEeYHOCTb U HAAEXHOCTb.

«3anyck amux Komrnnekmoas sHameHyem coboli 8aHbIl
rpopbI8 Ha pbIHKE asmoMoburibHbIX 3andyacmeu. Hawu
SUPERKITS SNR nipedcmasnsom coboli yHUKanbHoe
npednoxeHue, Komopoe mo3eonsem npodsuzams
cpedu rpogheccuoHanos rOsHbIU u
8bICOKOKAYECMBEHHbIU ~ peMOHm», —  coobLliaeT
xoHataH MOPEHO, pykoBoauTens nogpasgeneHus
amopTtmaatopoB B NTN Europe.
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IKOHOMMSA BPEMEHM W YNPOLLEHHAA IOTUCTUKA
ana npodeccmoHanos

OTa MHHOBaLMOHHAsA KOHUenums Takke obecneumsBaeT
GecnpeLieeHTHY0 3KOHOMUIO BPEMEHW U MOBbILLIEHNE
acbdekTnBHOCTU. Kaxapin KOMNNeKT, pa3paboTaHHbIv C
yyeTom notpebHocten CTO u gnctpnbbioTopoB, MeeT
YHUKamnbHbIA  KOA, 4TO ynpoljaeT FfOrucTUKY WU
noBcegHEeBHblE onepauun. OTW HOBble apTUKYMbl
n30aBnsAlT OT HeobXxoAMMOCTM Moucka W 3akasa
OTAENbHbIX AeTanen n obecneynBaoT:

e  nornHoe n 6e3ownboyHoe BbINONHEHE paboT

e  YnpoLleHHoe yrnpaBsrieHune

e  OnTMMM3ALUS CKNAACKUX NOMELLEHWN

JNlnnenika SUPERKITS SNR, coctosiaa w3 30
HaMMEHOBaHWA HAa MOMEHT 3arycka 3TON OceHbto (18
HavuMeHoBaHWW  OnNsg  nepegHux konec un - 12
HauMEHOBaHU [AnA  3adHUX KOMec), OxBaTbiBaeT
NPUMEHEHME OCHOBHbIX E€BPOMENCKMX MapoK, a Takke
HEKOTOPbIX AMOHCKMX Mogenen, B Tom yncre Nissan.

C atum 3anyckom NTN Europe nosuumoHupyeT cebs kak
KMOYEeBOro WUrpoka B obrnactu MHHOBaLMA Ha pblHKe
aBTOMOOBUIbHbIX 3anyacren, npegnaras
WHTErPUPOBAHHOE  pELLEHWe, KOTOpOEe  HampsMyro
oTBeyvaeT noTpebHocTaM npodeccrnoHanoB B obnactu
NPOWN3BOAUTENLHOCTH, ahdeKTUBHOCTH "
peHTabensHOCTY.

Ons nonyyeHnss [ONOMHUTENbHOW WHGOpPMauMn o6
aTon HoBon nuHerke SUPERKITS noceTtute Beb-cant

NTN Europe / 3arpy3ute GpoLutopy.

KoHTakTbl ans npeccobl - Midnight Purple:

Omvunu fecnang — +33 6 71 24 17 01— edeslandes@midnightpurple.fr
Camille Huzé — +33 1 53 20 49 03 — chuze@midnightpurple.fr

KoHTakTbl ans npeccbl — NTN Europe:

Kapon [doHat — +33 6 77 02 87 04 — carol.donat@ntn-snr.fr

O komnaHuu NTN Europe

NTN Europe 3aHuMaeTcsi npoeKkTUpoBaHUEM, paspaboTkon u
NPOU3BOACTBOM BbICOKOTOUHBIX MOALUMMHUKOB U PELLEHWUI AN BCEX
PbIHKOB  MPOMBILLNEHHOCTN, aBTOMOGWUNECTPOEHUS U aBuauuu.
Asnsasce yacTbto snoHckon rpynnbl NTN Corporation, fovepHsis
komnaHua NTN Europe pacnonaraet ueHtpom HWOKP wn 14
NpOM3BOACTBEHHbIMK Mnowankamu B EBpone. OHa HacuuTbiBaeT
6onee 5000 cotpyaHukoB u B 2024 ropy AOCTUIHET rOAOBOrO
oboporta B 1,2 munnuapaa espo. NTN Europe cnenyet dpunocodum
rpynnbl «Make the world Nameraka»: cnocob6cTBoBaTh CO3aaHuo
6onee rmbkoro, MOBMNBHOTO M rapmMoHuW4Horo obuwiectBa. OHa
oTpaxaeT Hoy-xay, NuaepcTBo 1 BuaeHve 6yaywero rpynnsl NTN.
WWW.ntn-snr.com
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https://www.ntn-snr.com/ru/khodovaya-chast
https://www.ntn-snr.com/ru/khodovaya-chast
https://www.ntn-snr.com/sites/default/files/2025-10/DOC_RA_SUPERKITS_FL_A4_RUa_web.pdf
http://www.ntn-snr.com/

