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NTN strengthens its operational strategy: Amélie PAVIET appointed

Logistics & Marketing Director and Deputy Director, Automotive

Aftermarket

As part of the acceleration of its digital transformation and the optimization of its value chain, NTN Europe
announces an expansion of Amélie PAVIET’s responsibilities. Currently leading the EMEA Marketing Department,
Amélie is extending her scope to include Logistics and is officially becoming Deputy Director to Christophe

IDELON within the Automotive Aftermarket division.

Business synergy driving performance

This strategic alignment of Marketing and Logistics
under a single leadership aims to streamline the
customer journey and increase organisational agility. By
bringing these two pillars together, NTN Europe seeks
to strengthen consistency between its brand promise
and operational excellence.

Artificial Intelligence: the new growth driver

Under Amélie’s leadership, the creation of a Digital &
Data department within the Marketing team over the
past year has led to numerous projects accelerated by
Artificial Intelligence (Al). The ambition is now to
leverage this expertise across the organisation and
deploy a new generation of tools capable of:

e  Optimising supply chain forecasting.

e  Personalizing marketing strategies through

predictive data analytics.

e Automating and improving the reliability of
cross-functional business processes.

A stronger leadership duo for the Global
Aftermarket

Alongside her operational responsibilities, Amélie
PAVIET has been appointed Deputy to Christophe
IDELON, enabling him to focus more closely on market

development and the strategic growth of the Global
Aftermarket business for the NTN Group.

“This new scope creates a direct link between market
demand and our logistics responsiveness. The
integration of Al will be the catalyst for this synergy,
helping NTN remain at the forefront of Aftermarket
innovation”, says Amélie PAVIET.

“The partnership Amélie and | form fully embodies our
ambition for the Global Aftermarket: combining strategic
vision with operational excellence. Her in-depth market
knowledge, cross-functional leadership, and expertise in
digital and data-driven levers are decisive assets for
accelerating our development”, adds Christophe
IDELON.

A career built on expertise and leadership

A mechanical engineer (UTBM) who began her career
at Volvo, Amélie PAVIET brings recognised technical
and marketing expertise.

“My appointment comes at a pivotal moment as we
shape the future of NTN Europe for the FY27-FY29
period. By integrating Logistics into our Marketing
strategy, we are creating a powerful operational engine
to serve our customers and drive innovation, particularly
through the integration of Al into our business
processes”, explains Amélie PAVIET.
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For more information about this product range, visit the
NTN Europe website.

About NTN Europe

NTN Europe designs, develops and manufactures high-precision
bearings and motion solutions for the industrial, automotive and
aerospace markets. As part of the Japanese NTN Corporation
Group, NTN Europe operates an R&D center and 14 production sites
across Europe. The company employs more than 5,000 people and
generated annual revenue of €1.2 billion in 2024. NTN Europe
embraces the Group philosophy, “Make the world Nameraka”:
contributing to a smoother, more mobile and more harmonious
society. It reflects the NTN Group’s expertise, leadership and vision
for the future.

www.ntn-snr.com
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